The Enterolyte oral serum needs a new image that manages to connect visually and emotionally with the Colombian consumer.

In Colombia, the line of oral serums Enterolyte is seeking to renew the image of its labels with the main objective of achieving greater visibility at the point of sale.

Currently we have the perception of being a very medical product, so the redesign should also help to achieve a much more emotional connection with consumers by bringing the brand closer to the target.

1.- CONTEXT
Enterolyte is a line of oral serums with different flavors (Grape, Mandarin, Cherry, Coconut) that help the oral rehydration process during gastrointestinal diseases such as moderate to severe diarrhea and/or vomiting.

Its formula has the ideal balance of water, salts and electrolytes that the body needs to recover. This formula has the endorsement and recommendation of the World Health Organization (WHO)

Enterolyte has had few communication efforts throughout its launch, lack of clear positioning and solid brand building.

Enterolyte is the fourth participant in the category with a share of 3.61%. The leader of the segment is Pedialyte, followed by Electrolit, Hidraplus and Sulzinc, who have a broad portfolio and, above all, with a better presence and more activities at the point of sale.

Diarrheal disease occurs more regularly in children. According to Colombia's Ministry of Health, children have 3.5 episodes of diarrhoea a year*, in most regions.

*Care Guide for acute diarrheal disease. Ministry of Health. Republic of Colombia.

The most serious consequence is dehydration due to the loss of fluid and mineral salts. This dehydration is the second cause of death among children under 5 years*.

*Doctors Without Borders Colombia. http://www.msf.org.co/conocenos/enfermedades/diarrea

According to the National Health Institute (INS) in 2019 there was an increase of 16% * in cases of diarrhea in Colombia.

*RCN Radio. June 2019. https://www.rcnradio.com/salud/las-recomendaciones-de-salud-por-el-brote-de-diarrea-en-colombia

It is estimated that only 40% of cases receive adequate hydration treatment.

* http://www.saludpereira.gov.co/documentos/guias_med_2012/Hosp_2012/ENF_DIARREICA.pdf

A quick analysis of the communication of competitors shows that the main ground of communication is the functional terrain REHYDRATION. Emotional terrain is not very explored - Seeing children smile, seeing them healthy, seeing them regain their spirits to continue playing, etc .

2.- CHALLENGE
The challenge is to redesign the labels of the Enterolyte line (at least 2 Grape and Cherry flavors) based on a creative concept that serves as a starting point for future communication activities.
The redesign must have a guiding concept and a unity that can be moved to the whole family of current and future flavors.

For this challenge, we also ask for the creative rationality of the redesign where the guiding concept and why the elements, color palettes, etc.

3.- TARGET
Enterolyteis mainly aimed at Young Parents with children between the ages of 0 and 12.

They're parents who like to see their children smile. They like to see them doing multiple activities, playing at home or with friends, etc. For them, seeing their children active and happy is synonymous with feeling good, healthy.

They care about their health, their care and make them feel good, without overprotection. That's why, when your children have any discomfort or illness, they look for the best way to care for them and cure the disease.

They know that as long as their children are sick they may be missing important moments and being neglecting their activities that make them happy and smile.

If we could place them within Jung's personality archetypes, this kind of parent would be the Caregivers.

4.- DELIVERABLES
Creative/Rational concept that gives sustenance to the Redesign (guiding concept, elements, colors, visuals, typographies, etc.)
Redesign labels (at least two flavors Grape and Cherry)
We share the photographs of the product, download them

here Download the mechanical plane and logo

here The
selected creatives will be asked to develop the remaining 2 labels (coconut and tangerine).

Originality
Quality of the concept
Alignment with the Brief
Quality of execution of your proposal
Feasibility of implementation or adaptation